REPORT of   inFLORINA
        InFLORINA, a Centre of Organization, Information and Promotion of Tourism, 
is a meeting point, a place of exchange of views and information, a mechanism of activation, communication and co-operation of the enterprises of the area. Its Aim is to contribute with its specialized propulsive actions and its organization, to the elevation of our native land, as well in Greece as abroad.

        It was established in 2004, it has been a member of the Association of Hellenic Tourist Businesses (Σ.Ε.Τ.Ε in Greek) since 2005 and its object is the “horizontal” and “vertical” net-line pattern (network) of businesses of Western Macedonia.

        Its philosophy (concept) is based on the common spirit of co-operation and perception for the achievement of the target. The members of the network are equal to each other and contribute each one in its sector, to the development and differentiation of the Tourist product.
        The organization of events (cultural), sports (athletic), etc., of congresses as well as the development and spread of know-how, are the guarantee of success of inFLORINA. The complete planning and the most qualitative realization of advertisement and publicity are placed among its object(s). At its disposal there is a dynamic staff with excellent knowledge of graphics, for the creation of printed material of businesses, of a business identify, of logos (logotypes) and others, as well as the publication of the town (city) guides, cart postals, posters and books.
        InFLORINA renders Tourist services and with the creation of integrated programmes of tourism (of staying, eating, activities etc.) which contribute to the upgrading of the Touristic package and the rendered services increasing fullness. A firm and constant aim of the centre, is the “horizontal” and “vertical” net-line pattern (network) of businesses of the area, through which tourism will be achieved quantitatively and qualitatively (in quantity and quality) and new innovative services in the way they are expressed through MASS MEDIA and Internet will be developing.
        The services of organization and the services of a business counselor are important parts of rendering services in order to take full advantage of all the opportunities that arise from the financing programmes. The rendering of advisory enterprises, is also aiming at supporting newly established companies due to the fact that the encouragement and development of entrepreneurship in the broader sector of tourism, is reflecting the vision of the centre.
        Also the subordinate enterprises which do not have any certifications yet, with the support of the Centre can be placed in programmes for studies of expediency, acquisition of ISO, HACCP, etc.

        The creation of a logo (logotype), achieves the recognizability of the Nome, making at the same time any action of promotion and advertisement more effective, showing a unified Tourist identify. InFLORINA is the medium which contributes to this pan Hellenic – and why not – international recognition.

FORMS OF CO-OPERATION OF inFLORINA

· Businesses full members of the network

· Businesses non-members, co-operation at a level of rendering services

· Co-operation in activities of the centre

· Common actions of promotion and advertisement

        The benefits which results from the co-operation with inFLORINA and cover the entrepreneurs (businessmen) of the Nome, as well as the broader area of Florina, are the placing in a network of publicity and promotion of tourism in the periphery (the broader district) through the coordinated and more complete promotion or the business, achieving, in this way, the percentages of fullness.
        The participation and support to the remaining events of our Centre (participation to events etc.), is a means for a constant and inexpensive advertisement, since this is ensured initially through the Portal. And the placing among financing programmes of modernization of the facilities and the support to actions of upgrading of facilities and services (services of a mechanic, finding of suppliers etc.), decrease the cost of the investment and contribute to the wiser realization of the aims that are set by the entrepreneurs of the potential businessmen.
        Also the net-line pattern (network) of businesses of the Tourist sector, which means co-operation of the businesses of the network for decreasing the operation cost (e.g. common services of cleanliness, catering etc.), creates collaborators (co-operators) and not competitors.
        For the achievement of substantial progress in the Tourist development of the area, a first and basic demand for the prospective visitor to be persuaded, is to be integrally informed about the said area even before coming to it and there, precisely, inFLORINA stands by as an aid-giver of the promotion, with a marketing campaign that it develops and especially with the “Portal” of Tourist content, which includes all the necessary data that are required in order to form a basic channel of communication, promotion and advertisement of the district of Western Macedonia in Greece as well as abroad.

